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of foodpro 2008

Previous visitation, intention to buy, quotes and orders

70% organised a quote or appointment during the Exhibition.
77% saw something that they were likely to buy after the Exhibition.

94% indicated that they were ‘likely’ to ‘very likely’ to make contact with an
exhibitor following the Exhibition.

6% placed orders or made purchases during the event, at an average investment
of $75,955 (excluding outliers).

66% of respondents stated that they would use the Show Catalogue to contact
exhibitors after the Exhibition.

Overall, respondents’ satisfaction with foodpro 2008 was very high, with 92%
stating they were ‘satisfied’ or ‘very satisfied’.

82% of respondents ‘agree’ or ‘strongly agree’ that foodpro was a must attend event.

79% of respondents stated that they would and 19% that they may attend the
next foodpro in 2011.

Marketing

foodpro is backed by a highly targeted and integrated marketing campaign including:

over 60 streams of direct mail
press advertising
PR

online

promotional activity that maximises awareness and primary audience visitation

Why ?
¢ foodpro; it’s all about one on one communication

e foodpro is where launches are made for the latest product and ideas

e foodpro is where the cream of the food manufacturing business gathers
every three years

e foodpro is the convergence of the industry’s most powerful ideas and
product showcase

¢ foodpro is thousands of qualified buyers over three intensively packed
days. Leave exhausted but rich in ideas, initiatives and actionable
business outcomes

e foodpro delivers buyers with real purchasing power that traditionally can’t
be reached by sales reps in the field

e foodpro is extraordinarily cost effective. Compare the cost and time it
takes for your sales force to identify new customers, make face-to-face
contact and close a sale against the volume of qualified prospects
coming to your stand at foodpro

e foodpro enables you to stay in touch with your industry and keep an eye
on what your competition is doing

e foodprois avery sophisticated and highly integrated marketing campaign
dedicated to increasing your exposure. There’s nothing else like it

e foodpro is a horizon-broadening, business enhancing experience






foodpro is a once every three year event
and the only one of its kind for the food
manufacturing industry. Prime positions
are booked well in advance. If you want

to mix it with the best book now.

The Sydney Convention & Exhibition Centre,
Darling Harbour is located within walking distance
of the Sydney CBD and is serviced by parking,
public transport, hotels, restaurants and shops.

10-13 July 2011

Sunday 10 July 11.00am - 5.00pm
Monday 11 July 10.00am - 5.00pm
Tuesday 12 July 10.00am - 5.00pm

Wednesday 13 July 10.00am - 3.00pm

Electricity, telephones, car parking, internet, water
and waste and compressed air (certain areas).

Stand design and construction, signage, catering,
furniture and fitting hire, floral and plant hire, audio
visual equipment, photography, transport, forklift
and crane hire, insurance and accommodation.

contact
on

For more information visit



